Market Trends & Competition

TOP 5 MARKET TRENDS

Functional handmade ceramics demand — Utilitarian ceramic pieces such as bowls, mugs, and coasters are outperforming purely decorative pottery on Etsy as buyers prioritize craft objects they can use daily, which directly

strengthens the appeal of products like the Hand-Thrown Ceramic Bowl, Custom Pet Portrait Ceramic Mug, and Ceramic Coaster Set of 4.

2. Personalized illustration as a gift category — Custom portrait and venue illustration commissions have become a dominant gifting vertical on Etsy, particularly around weddings and holidays, placing products like the Custom

House Portrait Illustration and Custom Wedding Venue Illustration inside one of the platform's highest-intent purchase categorie:

Consolidation around shop identity and cohesion — Etsy's algorithm and buyer behavior increasingly reward shops with a clear, recognizable aesthetic rather than wide category spread, creating both an opportunity and a

pressure point for shops operating across ceramics, illustration, candles, stickers, and digital downloads simultaneousl

- Print-on-demand competition compressing margins in botanical and paper goods — Mass-production sellers using print-on-demand have flooded the botanical print and paper goods space, making it harder for handmade or

curated sellers to justify premium pricing without strong differentiation in framing, paper quality, or set composition — relevant to the Botanical Print Set of 3.

Candles and bath product saturation with rising ingredient cost sensitivity — The candles and bath category on Etsy has seen sustained oversupply since 2020, and buyers in this niche are increasingly price-sensitive, mea

sustained revenue in this category requires either a compelling scent story, distinctive packaging, or bundling strateg

GOMPETITIVE LANDSCAPE

In the handmade ceramics niche, top-performing Etsy shops typically price hand-th: s between $45 and $95 each and ceramic mugs between $28 and $65, with personalized or portrait mugs commanding the higher en
of that range. The ceramics category remains competitive but rewards shops with a consistent clay aesthetic and strong photography, and sellers who combine functional ware with personalization — exactly the positioning of the
Custom Pet Portrait Ceramic Mug — tend to achieve both volume and margin. Custom illustration commissions for weddings and homes occupy a less saturated but highly seasonal niche, where top sellers differentiate on
turnaround time, revision policies, and the specificity of their style, with price points typically ranging from $35 to $120 per piece depending on comple: nd format. Digital downloads, stickers, and botanical prints sit in heavily

saturated territory where discoverability is difficult without a large review base or consistent SEO investment.

WHERE THIS SHOP STANDS

his shop's strongest competitive position is at the intersection of handmade ceramics and custom illustration — two distinct niches where it has developed recognizable products with meaningful repeat purchase signals, as
evidenced by the Custom Pet Portrait Ceramic Mug and Ceramic Coaster Set of 4 each reaching 25 transactions and the Custom House Portrait and Custom Wedding Venue Illustration collectively accounting for a substantial share
of revenue. The category spread across candles, digital downloads, stickers, wood goods, and home decor, while understandable as a growth-stage experiment, dilutes the shop's identifiable niche and likely limits algorithm-driven
discovery, since Etsy surfaces shops more readily when their catalog signals a coherent specialty. The clearest gap is review volume — 35 reviews across 296 orders represents a conversion rate of roughly 12 percent, which is low

enough to create a credibilit against ceramics and illustration competitors who have accumulated review counts in the hundreds.




